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is a network of news and entertainment websites geared to the interests of the 
gay & lesbian community 

Breaking local and global 
news 

Regional event calendar 

Celebrity interviews 

Local social networks and 
personal ads 

Exclusive columnists 

Blogging 

Live dance radio 

Event photo 
coverage 

 
Comprehensive 

business directory 
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is the 3rd largest LGBT news magazine website in the U.S. 

U.S. RANKINGS BY ALEXA/AMAZON.COM 
OCTOBER 20, 2010 

 
Google  1 
Gay.com  3,001 
Advocate.com 4,665 

GoPride.com 18,690 
Out.com  19,121 
OnTopMag.com 20,351 
365gay.com 40,801 
Edge  42,899 
GayAgenda.com 54,482 
InstinctMagazine.com 143,630 

  
CHICAGOPRIDE.COM 

PRIDEDC.COM, PRIDELA.COM, PRIDENYC.COM 

LAUNCHING 2011 



is the top visited LGBT website in the Midwest region 

Google.com  1 

chicago.gopride.com 18,690 
WindyCityTimes.com  77,214 

GayChicagoMagazine.com 372,305 

BestGayChicago.com  508,536 

BoiMagazine.com  > 1M 

MTMChicago.com  > 1M 

EdgeChicago.com  > 1M 

CHICAGOPRIDE.COM REACHES MORE OF THE LGBT 

CHICAGO COMMUNITY THAN ALL OTHER LGBT 

DIGITAL OUTLETS COMBINED 

 

U.S. RANKINGS BY ALEXA/AMAZON.COM 
OCTOBER 20, 2010 
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is focused on the LGBT consumer 

Loyal  

89% of gays and lesbians are highly likely to seek 
out brands that advertise uniquely to them 
Source: Simmons 
 
 
 

Educated  

тм҈ ƻŦ ǘƘŜ [D.¢ ŎƻƳƳǳƴƛǘȅ Ƙŀǎ ŀ ōŀŎƘŜƭƻǊΩǎ 
degree 
Source: CMI Tourism Study Report 
 
 
 

Affluent  

The median household income for established gay 
couples is $86,400. 
Source: CMI Tourism Study Report 
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visitors are loyal and responsive 

8pp  
8 PAGES 

THE AVERAGE NUMBER OF 

UNIQUE PAGES READ 

EACH DAY PER USER 
 

BRAND REINFORCEMENT VISITOR DATA 

3.5M      PAGEVIEWS PER MONTH 
435,000     VISITS PER MONTH 

63,000      OPT-IN EMAIL SUBSCRIBERS  
7,000       UNIQUE VISITORS PER DAY 
2,000       OPT-IN MOBILE SUBSCRIBERS 
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online placement options 
banner ads 

Sizes: 160x100/200/600 
Placement : run of house on 
channel and event pages 

Sizes: 300x250 
Placement: run of house, 
homepage premium 

Size: 728x90  
Placement : run of house, 
absolute top and post-content 
of all pages except homepage  
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online placement options 
channel custom wrap 

Left and right side of all pages within a selected 
channel enveloped in a customized wrapper brand. 
 
Placement : channel takeover; monthly by channel 
based on availability; available for events, photo 
galleries or directory channels only 

 

Size: 728x90 included with custom wrap 
 
Placement : channel takeover; monthly by 
channel based on availability; available for 
events, photo galleries, directory only 
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Weekly newsletter sent to 
more than 60,000 opt-in 
subscribers every Thursday 

Banner spots (231x100) 
available 

newsletter, private email blast and direct text message campaigns 

Special one-time private 
branded eblast sent to 20,000-
60,000 (by subject type)  
opt-in subscribers 

Text messages sent to 
2,000 local opt-in 
mobile subscribers are 
branded with your 
company name 
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has sponsored over 2,700 events benefitting a variety of organizations 

http://upload.wikimedia.org/wikipedia/en/b/b1/The-Trevor-Project-Logo-color.jpg


has been entrusted by global brands 
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Is trusted by local community businesses 
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CELEBRATING LOCAL 
DIVERSITY WITH A 

COLLECTION OF OVER 
125,000 PHOTOS 

CAPTURING THE FACES, 
FEELINGS, PLACES AND 

MEANINGS OF 
EVERYTHING LGBT 

CHICAGO 

live. play. go all out . 


